AHJIATIIA

Juccepranusuibik xkyMbic eCommerce TpaH3akIus BeO-calTTaphl YIIIiH TaObICKa
XKeTy (aKTOPBUIAPBIH KAPACTHIPHII, TEXHUKAJIBIK JKOHE OM3HEC MOHMATIHIHE epeKIie
3ep caia Kapaiinel. TpaH3akuus BeO-calTTapbl 3JEKTPOH Bl KOMMEPIUSHBIH J1aMy
KOHE KOJIIaHyBl YIIiH MaHbI3/1bI 0071/1b1. OCBI )KYMBICTBIH Makcathl - eCommerce
TpaH3aKIKsA BeO-CalTTaphl YIIiH TaOBICKA KETYy (PaKTOPBI aHBIKTAII KIKTEY, COHBIMECH
6ipre an eCommerce BeO-CalT )KETICTIKKE KATBICTHI MOCEJIE 3ePTTEIl TaJIKbLIAY.
3eprreyai HoTwxkenepAl Herizne eCommerce TpaH3aKius BeO-calTTapsl yIliH
TEOPUSIIBIK TaOBICTHI YIIT1 YCHIHBUIBI. ¥ CHIHBUIFAH YJT1 3€pTTEY/IH XKYpiCciHae
anbikTanFaH 10 TabbIcKa )XeTy (paKkTopbUIapHAH TYPAIbL.

AHHOTAILIA

JuccepranonHas paboTa paccMaTpuBaeT KpUTHYeCKue (pakTopbl ycrexa Juist
TpaH3aKLMOHHBIX BeO-caiiToB eCommerce, yaenss 0co00€ BHUMaHUE TEXHUYECKOMY
1 OM3HEC KOHTEKCTY. TpaH3aKIIMOHHBIE BEO-CANTHI CTAIM BaXKHBIMU ISl pA3BUTHUS U
MCITOJIb30BAHUS AJIEKTPOHHON KomMepiuen. Llenb nanHoi paboTsl — BBISIBUTH U
KkiaccuumupoBath (HaKTOPHI yCIiexa I TPaH3aKIIMOHHBIX BeO-caittoB eCommerce,
a TaK)Ke U3YUYUTh U OOCYIUTh NPOOJIEMBI, CBA3aHHBIE C YCIIEXOM BEO-CaliTOB
eCommerce. Ha ocHOBe pe3ysIbTaTOB MCCIIEIOBAHUS ObliIa IPEIIOKEeHA
TeOopeTHYECcKasi MOJIEJb ycIexa JJisl TpaH3aKIIMOHHBIX BeO-caiitoB eCommerce.
[TpennoxenHas mozens BkitoyaeT B ce0s 10 ¢pakTopoB ycnexa, BHISBICHHBIX B X0/1€
UCCJIEI0BAHMS.

ABSTRACT

The dissertation work examines the critical success factors for transactional web sites
eCommerce, paying particular attention to the technical and business context.
Transactional websites have become important for the development and use of e-
commerce. The aim of this work - to identify and classify success factors for
transactional web sites eCommerce, and to explore and discuss issues related to the
success of web sites eCommerce. Based on the results of the study was proposed
theoretical model of success for transactional web sites eCommerce. The proposed
model includes 10 success factors identified by the study.



